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Reflect on how this introductory marketing course has changed your view of how the field of marketing works.
The introductory marketing course has changed my entire view of how the field of marketing works. For example, I did not know about the four Ps of marketing which entails product, price, promotion, and place. I now understand that these are fundamental concepts which should always be considered during advertising. For example, the product matters a lot in times of marketing because it should be the first factor to consider before going on with the process of marketing. I also had the pleasure to learn that the four Ps represent the different categories that are carried out in marketing (Investopedia, 2018). They are also affected by both internal and external factors within the business environment. They all work together for a successful marketing strategy to be incorporated. They also show an excellent connection and integration between different types of businesses and customers. 
Also, the introductory course changed my view on marketing as now I perceive it as an essential procedure which is not that detailed but makes a significant impact in the life of a product. For instance, a product can be defined as a good or service which requires extensive marketing before it can reach its consumer in the market. Also, marketing is carried out based on the consumer demand of a particular product which explains it is so much compelling to satisfy the needs of a consumer (Investopedia, 2018). Hence, it is also crucial for all marketers to first investigate further about the life cycle of a product before they can start marketing it. This is because in every stage there is more to marketing than just convincing the customers to prefer a particular product may be due to its quality or level of utility. Hence, it becomes easier for marketers to market these products after they know all about them and what effects they have on consumers in the market.
What was the most surprising thing you learned?
The most surprising things I learned include the effects price, promotion and place have on the marketing procedures of a specific product. For example, the price represents an important component which should be highly considered so that marketing can be done successfully. In this case, a marketer is required to price a product based on its value. For instance, a more valuable commodity is priced higher while a less expensive product is priced lower (Investopedia, 2018). Also, other factors may be considered during the pricing of a product. For instance, a marketer may rate a product highly because it serves luxurious purposes. Also, a product can be priced low when it is under trial in the market. 
Secondly, I also learned that place is an essential factor to consider in marketing. This was quite surprising because I had never associated marketing with location. I always thought that it is only carried out through social media platforms and for that matter, there is no need to consider the place as a factor. However, I learned that a marketer must find the place they will promote their products in before making any further decisions about the marketing process. The place, in this case, shows where a specific company targets to sell their products and which market they are targeting (Investopedia, 2018). It is also essential to design how the product will be transported to its marketplace so that customers can gain access to it. This is important because the availability of a product within the market determines its demand level. This is because customers are likely to demand products that are plenty and readily available in the market. 
Lastly, I was surprised to learn that promotion is essential in marketing. This is because it now completes the process by determining which specific marketing strategies should be applied to a product. For example, some of the most common marketing procedures include advertising and public relations. All promoting strategies describe further about the price, product and where to find it in the market. At this point, it was surprising to learn that promotion enhances the other three Ps since it is the last factor to be considered during marketing. It merely summarizes the details of the product, where to find it and at what price it is being offered (Investopedia, 2018). For instance, television shows, blogs, films garner the attention of a specific product, and through it, clients get to know much about it so that they can switch their preferences to it. This is how finally a product is known to the market, and its demand rises to provide more profits to the company it belongs to. 
What do you need to learn more about?
Regardless of learning about the four Ps of marketing, I feel that there are more things that I need to learn about. This is because the introductory course caught my attention and now I am more interested in learning more about the strategies used in marketing. This is because I am only aware of the social media platform mostly. I have always wanted to know about how a product is marketed and which strategies seem to be more successful than others. This is because in the market there are different products which represent different levels of knowledge by customers. For example, one product could be more popular than another due to some differences may be in the way the marketing procedure was done for each one of them. These are the things I need to learn more about so that I can gain better insights about the different marketing strategies. 
Additionally, I would like to understand or instead learn more about how the satisfaction level of a customer is related to the success of marketing. For instance, if a particular product becomes successful in the market or gains a higher demand than others, does it mean its marketing strategies were successful or not. This is because I still need to understand why some products are more successful than others in the market. I would also to learn how a product is priced low and even gains no demand while others that are rated highly and still receive a higher demand. 
Do you see the rise of consumer power through evolving changes in technology? If so, how? If not, why not?
The rise of consumer power will evolve through technology. This is because consumers now have more options than before and therefore they are the ones to decide what products to demand and which ones not to. This is because many producers have now engaged in producing a variety of products which are also subjected to different marketing strategies that attract customers differently. Also, the new technology serves the producers positively since they now have the liberty to interact with customers on various aspects of a product (Talent International, 2016). For example, through technology, consumers can share their reviews about a particular product online and get other views from customers who have used the same products. This, as a result, allows producers to correct on the mistakes made on a product so that they can continue to attract more customers. 
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